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Managing Your Money 

STAN’S WORLD — BECAUSE I SAID SO? 

If you’re a parent, you may recall the first Ɵme your child used your own words 
against you. That’s the moment you knew just saying “Because I said so” would 
no longer get the response you wanted. From that day forward, you would 
have to use logic to get the preferred behavior from your children. (I’m aware 
I’ve omiƩed screaming, threats, bribery, and, in extreme cases, crying.)   

In our last newsleƩer, I wrote about the need to have intra-family meeƟngs to 
discuss the finances of senior parents. I failed to menƟon that Pearl and I have 
never had one with our family, leading to me being called out by one of my 
children. “How can you tell your clients to do something you’ve never done 
with us?” Suffice it to say, it was game, set, match; she was right, and I was 
wrong.  

To correct my omission, I am puƫng together an informaƟon sheet that our 
family can use should anything unfortunate occur to Pearl and/or me. What am 
I including? 

 A condensed version of our balance sheet detailing assets and liabiliƟes 
(and a note about where a more detailed version is kept). 

 Monthly income and spending. (It’s important for your children to know 
whether you’re running out of money. When parents run out of money, it 
can adversely impact their children.)  

 InformaƟon about our long-term care insurance policies.  

 Where to find relevant websites and passwords. (We use a password man-
ager, which we rouƟnely suggest to clients.) 

 Where to find the QuickBooks ledger I maintain for our monthly expenses.  

 The names and contact informaƟon for our aƩorney, accountant, and finan-
cial advisor. (Yes, my list will include John’s name so my kids know that John 
will handle all Schwab-related acƟviƟes and accounts and be able to offer 
advice on a myriad of other estate issues.)  

 The name and contact informaƟon of our primary physician. 
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STAN’S WORLD — BECAUSE I SAID SO? (CONT’D) 
 How much to feed Sully, our dog. (This is redundant since Rebecca and John own one of 

Sully’s liƩer mates. But if you have a pet, this should serve as a reminder not to forget to 
include informaƟon about the veterinarian you use, medicaƟons that pet is given, and any 
other appropriate informaƟon. AŌer all, our pets are members of the family.) 

Sadly, a call this month from a client’s family member reinforced the need for us and all sen-
iors to have a family meeƟng and review this material - sooner rather than later. Geƫng inca-
pacitated, or worse, is not usually done on a pre-determined schedule. When the unexpected 
occurs, it’s incumbent that a designated family member understands how to access cash, pass-
words, legal documents - including the all-important power of aƩorney - and healthcare prox-
ies. Absent that informaƟon, it isn’t easy to help a person desperately in need of assistance.  

When a loved one falls ill, Ɵme shouldn’t be wasted on finding documents or checkbooks. 
When a loved one falls ill, all efforts should be spent on that person’s care. DiverƟng Ɵme to 
rummage through cabinets to find a checkbook to pay an important bill wastes precious Ɵme.   

 

THE DIFFICULTY AND REWARDS OF STAYING THE COURSE 
Over the years, we’ve repeated on numerous occasions “that Ɵme in the stock market is more 
important than Ɵming the stock market.” One works; the other rarely does. 

The market's rapid rise over the past ten years has many market observers calling for a bear 
market, a correcƟon, or X number of years of sideways growth.  Other prognosƟcators believe 
this is a new era and that arƟficial intelligence will make companies more profitable, thus liŌ-
ing stock prices. Like most other predicƟons, the truth is likely somewhere in between the two 
extremes. Imagine, however, if you could do well, regardless of which predicƟon came true.  

If we turn the clocks back to 1996, how likely is it that you would have stayed invested in the 
stock market if you knew that the next 25 - 30 years would bring a global pandemic, five bear 
markets (with drops in the S&P 500 ranging from -20% to -55%), irraƟonal exuberance, bub-
bles, and a lost decade? If we predicted all those events would occur, but the S&P 500 would 
sƟll grow by an average of 10% per year, would you have believed us? Surprise, surprise, it 
happened.   
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THE DIFFICULTY AND REWARDS OF STAYING THE COURSE (CONT’D) 
The authors of the arƟcle1 “The difficulty and rewards of staying the course” aptly note that 
short-term acƟons can work against long-term objecƟves, but there are ways to overcome sig-
nificant market events. The key takeaways from their paper: 

 “Don’t let headlines and short-term performance scare you out of the market: Regardless 
of whether the past one, two, or four quarters have been posiƟve or negaƟve, between 
60% and 80% of the Ɵme, the next one, two, or four quarters had posiƟve results. Said 
differently, making investment decisions based solely on fear caused by recent perfor-
mance can be risky, as the outcome is not likely to be in your favor.” 

 “Always be prepared for volaƟlity: When an eventual bear market does occur, it’s reasona-
ble to expect extreme two-way volaƟlity (for example, strong posiƟve and negaƟve re-
turns).”  

 “Know the power of having a plan and sƟcking to it: A financial plan that is well-balanced; 
aligned with…your Ɵme horizon, investment goals, and risk tolerances, and strategically fol-
lowed and rebalanced, is extremely challenging during market sell-offs, even for the most 
experienced investors and advisors.” By moving to the sidelines during volaƟlity, it’s likely 
an investor will be out of the market during some of its best days, potenƟally resulƟng in a 
long-term negaƟve impact to his/her porƞolio. 

 “Strategic asset allocaƟon has historically worked, if you stayed invested.” The risk of miss-
ing financial objecƟves is significantly higher by trying to Ɵme markets. Rebalancing plays a 
criƟcal role in helping to achieve long-term goals. Buying equiƟes when markets are down, 
and selling equiƟes when markets move higher, results in less volaƟlity over Ɵme. More im-
portantly, rebalancing can help investors remain in the market and capture returns when 
the market outperforms.  

 “Make tuning out the noise your invesƟng superpower! There’s always uncertainty in mar-
kets, and fear is a powerful force that is difficult to overcome. For clients, higher wealth 
with less variability – which comes from staying invested and not trying to Ɵme markets – 
increases their chances of financial success.” 

 

SHOULD YOU PAY FOR IDENTITY THEFT PROTECTION?  
If you think your name, Social Security number, address, and other idenƟfying informaƟon are 
not available on the so-called dark web, reconsider your posiƟon. In fact, if we just assume a 
lot of our personal informaƟon is already available for sale, we can act accordingly.  
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SHOULD YOU PAY FOR IDENTITY THEFT PROTECTION? (CONT’D) 
Assuming we’re all potenƟal targets for idenƟty theŌ, it makes sense to ask: Should you pay 
for idenƟty theŌ protecƟon? Kiplinger’s Magazine2 asked that same quesƟon and had the fol-
lowing to report: 

“IdenƟty theŌ plans typically include some combinaƟon of account monitoring, alerts and res-
toraƟon support. In other words, they don’t stop criminals from targeƟng you – they just re-
spond to idenƟfying theŌ once it has happened.”  

The arƟcle notes that when an individual knows he has ‘someone’ who will clean up idenƟty 
theŌ, it can lead to subscribers becoming careless. Neglect can include reusing the same sim-
ple passwords to access mulƟple websites, sloppily opening email aƩachments, and respond-
ing to unsolicited phone calls.  

“According to Aura, a company that provides idenƟty theŌ protecƟon plans, you don’t neces-
sarily need ID protecƟon services. While monitoring and fraud alerts are valuable ways to pro-
tect your idenƟty, they don’t do anything you can’t do on your own.” Even with idenƟty theŌ 
protecƟon, “…it can take years to…restore your idenƟty.” If the theŌ incident includes the loss 
of funds, it can also take years to retrieve those funds as well, even with idenƟty theŌ protec-
Ɵon.  

What can you do on your own: 

 Use a password manager. Be prepared for a Ɵme commitment when starƟng with a pass-
word manager. You must input each individual website and password. Once you’ve entered 
all your passwords into the program, you’ll have to log into the password manager to find 
them when you want to log into one of those websites. But password managers will gener-
ate complicated passwords, which are likely superior to your current passwords. Also, the 
program will alert you when the same password has been used mulƟple Ɵmes if you’re in-
tent on using your own. (RepeƟƟve passwords make it easier for hackers to log into mulƟ-
ple secure websites. That’s why every website that is password protected should have its 
own unique password. To repeat: Every website that is password protected should have its 
own unique password.) 

 Check with your credit card company to see if it offers alerts and restoraƟon services, as 
many companies offer similar services at no addiƟonal cost. Also worth noƟng, if you’re the 
vicƟm of credit card fraud, it’s likely “… you will not have to pay a single dollar due to a 
fraudulent charge made on your account.”  

 Ask your homeowner’s or renter’s insurance company if your policy includes protecƟon for 
financial accounts.  

 Install and update an virus so ware. Many programs on the market include automaƟc up-
dates so you can be protected since hackers improve their programs minute to minute.  
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SHOULD YOU PAY FOR IDENTITY THEFT PROTECTION? (CONT’D) 
What can you do on your own: 

 If you receive an official noƟficaƟon, such as via leƩer, that your personal informaƟon may 
have been hacked through a third-party website, sign up for any credit monitoring service 
that may be offered. CauƟon: if you receive an email staƟng that your personal informaƟon 
was stolen from a store, like Target, for example, do not respond to the email. Rather, go to 
the Target website for any alerts about a hacking incident. If that doesn’t work, call the toll-
free number listed on the legiƟmate Target website (i.e., Target.com). You can be hacked by 
people who are pretending to alert you of a hack, which is the ulƟmate insult.  

 Set up a credit freeze with the three naƟonal credit bureaus (Experian, Equifax, and 
TransUnion) so no one can get a credit card using your name. (Remember to take the 
freeze off, however, if/when applying for credit.)  

 

Finally, never forget the tried-and-true methods that we’ve preached over and over: 

 Use unique and complex passwords for every account. 

 Where available, use mul -factor authen ca on to log into any sensiƟve account, includ-
ing all financial and credit card accounts. (An example of mulƟ-factor authenƟcaƟon is 
when a company texts the cell phone of record with a unique set of numbers you must en-
ter on their website before allowing access to the account.)  

 Never open a achments from unsolicited emails. 

 Never respond to requests made from unsolicited phone calls. 

If confronted with a situaƟon where a hacker may be involved, STOP, do nothing and call a 
friend (or your financial advisor). There is rarely anything so urgent that it can’t wait a few 
hours or unƟl the next day.  
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S.F. Ehrlich Associates, Inc. 

has been providing finan-

cial advice on a fee-only,  

independent basis for over 

25 years.  

Managing Your Money is 

compiled enƟrely by  

Stanley F. Ehrlich and  

John Zeltmann. 

QuesƟons or comments 

are always welcome (and  

encouraged!). 

Did we men on?  If you have a friend or family member who you 

think might benefit from a discussion with us about financial 

planning and asset management, please pass along our phone 

number and email address.  Long-term growth is not only crucial 

to porƞolios, it’s also criƟcal to a business. 

If you have a friend, co-worker, or relaƟve who’s in need of fi-

nancial advice due to a pending or actual job loss, please give 

them our contact informaƟon.  We’re always glad to speak pro 

bono with people who need a hand. 

CLIENTS: Please remember to contact S.F. Ehrlich if: a) there are 

any changes in your financial situaƟon or investment objecƟves, 

b) you wish to impose, add or modify any reasonable restricƟons 

to our investment management services, or c) you’ve changed 

your permanent residence.

S.F. Ehrlich Associates, Inc. 

15 Alden Street, Suite 12 

Cranford, NJ 07016 

Fax: (908) 789-1115 

Please remember that past performance may not be indicaƟve of future results.  Different types of investments involve varying degrees of risk, and there can be no assurance 

that the future performance of any specific investment, investment strategy, or product (including the investments and/or investment strategies recommended or undertaken 

by S.F. Ehrlich Associates, Inc. (“SFEA”), or any non-investment related content, made reference to directly or indirectly in this newsleƩer will be profitable, equal any corre-

sponding indicated historical performance level(s), be suitable for your porƞolio or individual situaƟon, or prove successful.  Due to various factors, including changing market 

condiƟons and/or applicable laws, the content may no longer be reflecƟve of current opinions or posiƟons. Moreover, you should not assume that any discussion or infor-

maƟon contained in this newsleƩer serves as the receipt of, or as a subsƟtute for, personalized investment advice from SFEA.  To the extent that a reader has any quesƟons 

regarding the applicability of any specific issue discussed above to his/her individual situaƟon, he/she is encouraged to consult with the professional advisor of his/her choos-

ing.  SFEA is neither a law firm nor a cerƟfied public accounƟng firm and no porƟon of the newsleƩer content should be construed as legal or accounƟng advice.  A copy of 

SFEA’s current wriƩen disclosure Brochure discussing our advisory services and fees is available upon request. If you are a SFEA client, please remember to contact SFEA, in 

wriƟng, if there are any changes in your personal/financial situaƟon or investment objecƟves for the purpose of reviewing, evaluaƟng, or revising our previous recommenda-

Ɵons and/or services, or if you’ve changed your permanent residence. 

John Zeltmann, CFP®, CFA 

Phone: (908) 789-1944 

jzeltmann@sfehrlich.com 

Stanley F. Ehrlich 

Phone: (908) 789-1100 

stan@sfehrlich.com 

1 Kinniry Jr., Francis, et al. “The Difficulty and Rewards of Staying the Course.” Vanguard.Com, 28 Mar. 2024.  

 
2 Brady, Sarah. “Is IdenƟty TheŌ ProtecƟon Worth It?” Kiplinger, 9 Jan. 2025.  

 

 

 

 


